Small Area Survey - Focus Groups

Purpose of Paper

Gloucestershire County Council are carrying out a consultation with areas of deprivation across Cheltenham and Gloucester.   The first phase of this consultation is a quantitative survey, which was sent to the 7 most deprived areas in Cheltenham and Gloucester.  

The purpose of this paper is to set out a proposal for the 2nd phase of consultation, which will investigate the results of the survey in more detail.

1.  Methodology
The purpose of the 2nd phase of consultation is to look at the results from the Small Area Survey in more detail.   Taking this into account we have decided to carry out focus groups with residents from these areas.  

Focus groups are a form of qualitative consultation and do not give representative views.  However it does provide an invaluable opportunity to illuminate and enhance some of the statistical data from the survey.  It will also allow exploration of any confusing, or unexpected results from the survey.

2.  Next Steps

2.1 Numbers of focus groups

We are proposing to carry out 1 focus group in each of the surveyed areas.

2.2 Recruitment 

Recruitment to focus groups can be quite a lengthy process.  

We have already provided the option for people who complete the survey to volunteer to attend a focus group, however more recruitment will be needed. There are different ways we can approach this -

a) We could send letters to households inviting them to attend

b) Posters could be put up within the communities advertising the sessions

c) Existing communication routes could be utilised.

Our preferences are b & c.   

Q – What are your views on the best way to recruit to these focus groups?

2.3 Venues & Times

Working within a small budget we would like to use venues that people are already comfortable with and are set in the communities.  We would also welcome suggestions on the whether daytime or evening focus groups would be most effective.

Q – Do you have any suggestions for venues?  What are your views on times of focus groups?

2.4 Content of Focus Groups

At this stage, it is very difficult to plan what to cover in these focus groups because the aim of these sessions is to explore the survey results in more detail.  However, to ensure we get the most value out of groups we would like your input when planning the sessions.

Q – Would you like to be involved in session planning?  

3. Proposed Timeline 

Focus Group



November 2008

Prep phase



Now - November 2008

(inc recruitment & session planning) 

